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LOTUS BAKERIES: 2019 ANNUAL RESULTS

Lotus Bakeries realizes turnover of EUR 612.7 million, more than 10% growth.

The Natural Foods brands and Lotus Biscoff are the pillars of this growth.

Recurrent EBITDA rises to EUR 123.6 million, amounting to 20% of turnover.

Strong operating cash flow allows net fFinancial debt to be reduced to 1.1 times REBITDA - despite
investments in acquisitions and CAPEX projects in recent years.

Proposal to increase the gross dividend by 10% to EUR 32 per share.

0 Aim of making all packaging 100% recyclable by 2025.
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1. 2019 results

Income statement @ (in thousands of EUR) 2019 2018 Evolution %
Turnover 612,737 556,435 + 101
Recurrent operating result (REBIT) @ 102,891 95,030 + 8.3
Recurrent operating cash flow (REBITDA) @ 123,580 110,346 + 12.0
Non-recurrent operating result (2,292) (3,005) - 23.7
Operating result (EBIT) ¥ 100,600 92,025 + 9.3
Financial result (2,514) (3,324) - 24.3
Profit for the year before taxes 98,086 88,701 + 10.6
Taxes (22,317) (20,829) + 71
Net result 75,769 67,872 + 1.6
Non-controlling interests 857 964 - 1.1
Equity holders of Lotus Bakeries 74912 66,908 * 12.0

Total number of shares on 31 December 806,332 805,993 + 0.0

Key figures per share (in EUR)

Recurrent operating result (REBIT) 127.60 117.90 + 8.2
Recurrent operating cash flow (REBITDA) 3 153.26 136.90 + 12.0
Net result: Group share 92.90 83.01 + 1.9
Balance sheet (in thousands of EUR)
Balance sheet total 812,629 71,572 + 14.2
Equity 402,477 346,927 + 16.0
Investments (6) 95,586 111,890 - 14.6
Net financial debts 7 129,691 96,152 + 34.9
Gross dividend @ (in EUR per share) 32.00 29.00 + 10.3

1) The balance sheet and income statement for 2019 are appended to this Press Release.

) REBIT is defined as the recurrent operating result, consisting of all the proceeds and costs relating to normal business.

(3) Recurrent operating cash flow is defined as recurrent operating result + depreciations + provisions and amounts written off +
non-cash costs valuation option and warrant plan.

(4) EBIT is defined as recurrent operating result + non-recurrent operating result.

(5) Total number of shares on 31 December, excluding treasury shares.

(6) Investments in tangible fixed assets, intangible Fixed assets and participating interests.

(7) Net fFinancial debts are defined as interest bearing Financial debts - investments - cash and cash equivalents - treasury shares, and
are reported excluding the ‘lease liability’ that results from the implementation of the new IFRS 16 Leases standard. Including this
‘lease liability’, the net financial debts amount to kEUR 138,630.

(8) For 2019: dividend will be proposed to the Ordinary General Shareholders' Meeting of 8 May 2020.

The statutory auditor, PwC Bedrijfsrevisoren, represented by Lien Winne, has confirmed that its audit work on the consolidated balance

sheet and consolidated income statement, which has been substantially completed, has not revealed the need for any material

deviations to the accounting information contained in this press release.
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2. Management explanation

2.1 Group turnover increases by more than 10%

In 2019, Lotus Bakeries Group’s consolidated turnover increased by EUR 56.3 million to EUR 612.7 million,
representing 10.1% growth. The solid growth in the first half of the year therefore continued in the
second half. The reported growth was positively impacted by the consolidation of Kiddylicious for a full
year, accounting for 2.4% of growth. Exchange rates also had a small positive impact on turnover for
2019.

Once again, the first and largest strategic pillar, Lotus Biscoff, grew most strongly in absolute terms.
The internationalization of Lotus Biscoff, Lotus Biscoff Spread and Lotus Biscoff Ice Cream continues
unabated, resulting in double digit growth in 2019. The large consumer markets of the United States (US),
the United Kingdom (UK), France and China continue to grow strongly. Solid growth was also recorded
in many other countries, including South Korea, Australia, Spain, the Czech Republic and Switzerland.

Lotus Biscoff was launched in the US market in 1986, the Group opened its own sales office in 2009 and
in 2016 the US became the largest national market for Biscoff. Biscoff has managed to sustain this
significant growth in the US in recent years. Penetration - the number of households buying Lotus
Biscoffatleastonce ayear - inthe US rose to almost 5% or 6 million households. In the largest consumer
market in the world, this represents 1 billion cookies. It also demonstrates that there is still plenty of
potential to win many more Americans over to Biscoff and the Biscoff taste.

2019 also saw the international launch of Biscoff Ice Cream, as a third global category under Lotus
Biscoff. The ice cream was already sold in Belgium and the Netherlands, but a new international range
has recently been introduced in supermarkets in the US, the UK, France and South Korea.

Lotus Bakeries’ second strategic pillar, which also achieved double digit growth, is natural snacking
within Natural Foods. For the first time, Nnkd’s growth was supported by a TV commercial in 2019, both
in the UK, Belgium and the Netherlands. BEAR also saw turnover grow strongly internationally. In the US,
the brand is gradually gaining a strong position nationally in the ‘kids fruit snacking’ category.
Kiddylicious continues to grow strongly in the UK, mainly through expansion of distribution and the
successful introduction of new products.
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The third pillar of the Lotus Bakeries strategy is the focus on ‘local heroes’ in the home markets of
Belgium, the Netherlands, France and Sweden.

In Belgium, as 3 brand, Lotus has managed to achieve a particularly high market share and level of
penetration among families in recent years. This achievement is due to a strong focus on our ‘hero’
products in the waffle and cake range. We continue to focus on product innovations with the
introduction in 2019 of the chocolate-filled Madeleine, the Suzy milk chocolate Liége waffle and the
expansion of the Tartélice range.

Although the gingerbread category came under pressure, turnover remained stable in the Netherlands
across the various brands. Lotus Bakeries’ aim, as category captain, to bring about growth in the
gingerbread category, once more was reinforced by an integrated action plan in 2019. The most visible
actions are the introduction of the new packaging design for Peijnenburg and the launch at the beginning
of January 2020 of the new media campaign for Peijnenburg starring Dutch singer Frans Bauer, all under
the baseline ‘Van Happen word je Happie’ (Eating Peijnenburg makes you happy).
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Waffles are by far the biggest ‘Local hero’ product in France. These Lotus waffles saw double digit growth
once again in 2019, spread across nearly all retailers. We will therefore invest further in this category
with TV advertising and the necessary sales and marketing support in the various regions.

Within this pillar of local specialities, Annas Pepparkakor is another key brand in the portfolio. Annas is
a firm favourite in Sweden and Finland, achieving good growth in 2019 for the fifth year in a row. This
year also saw the successful launch of Annas Pepparkakor ice cream.
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2.2 Recurrent operating cash flow increases by more than 12%

In 2019, Lotus Bakeries achieved a recurrent operating result (REBIT) of EUR102.9 million and a recurrent
operating cash flow (REBITDA) of EUR123.6 million. Both profitability parameters rose, by EUR 7.9 million
and EUR 13.2 million respectively. The recurrent operating cash flow includes EUR 3 million relating to
the new IFRS 16 Leases standard effective from 2019. On the operating result however, the impact of the
new standard is minimal.

The increase in turnover is complemented by a positive sales and operating margin contribution. In
addition, the Group continues to invest in media support, expansion of the sales teams and the support
functions which develop as the Group grows and becomes more international.

The BEAR factory in South Africa officially became part of the Group in June and made a positive
contribution to operating results in the second half of the year, thanks to a strong operating
performance.

The Lotus Biscoff factory in the US has been operational since August. During the start-up phase in which
the factory currently finds itself, the volumes produced are - as predicted - still insufficient to cover
overheads and depreciation. The factory’s results therefore had a negative impact on the recurrent
operating result for the second half of the year.

The substantial investments in recent years in the Belgian, American and South African factories also
increase annual depreciation charges and have a significant impact on the recurrent operating result.
Annual depreciation charges of EUR 21 million are to be expected for the next few years.

The non-recurrent operating result stands at EUR-2.3 million. This result mainly comprises start-up costs
for the Lotus Biscoff manufacturing facility in the US and the result of the acquisition and start-up of the
BEAR factory in South Africa.

The financial result of EUR -2.5 million consists of normal interest expenses and bank charges. In
addition, the cost of the early redemption of an interest rate derivative due to the refinancing of long-
term debt was offset by exchange rate gains on balance sheet positions in foreign currencies.

The tax expense stood at EUR 22.3 million, while the effective tax rate fell to 22.8%. The tax expense

comprises a one-off positive impact on deferred taxes as a result of the ||| GNGzgG-te in
the S.
The by to EUR The of the

result -recurrent by to EUR

operating cash

In and 2019, Lotus EUR million in the of
Kiddylicious and the in South and with the Biscoff in
theUS asa

to the strong operating cash debt in the the
year from - 2019 to EUR The

at -year to
The debt of EUR also EUR which
in with the new IFRS 16 Leases

@ Prinesurc -

Biscoff ANNASE KiDDYLICIOUS ik



