OUR SUSTAINABILITY AMBITION

Lotus Bakeries plans to grow by offering a varied range of branded snacks for every moment of

the day. Lotus Bakeries' vision is that the Group must not only be profitable, but also sustainable,

maximising opportunities for the next generations.

Our ‘Care for Today, Respect for Tomorrow’ sustainability strategy is an integral part of our vision

and of our business strategy, which is based on three pillars: environment, employees and community.

In 2022, we took another great step towards realising our concrete ambitions within each of the pillars:

1. OUR ENVIRONMENT
We are committed to the environment and to help fight against global

warming. We aim to reduce our ecological footprint in everything we do.

We have further developed our commitment to market only recyclable
packaging for all our brands and are well on our way to achieving our
goals. Furthermore, we have again made efforts to significantly reduce

the weight of packaging we bring to the market.

Regarding CO, emissions, all sites under our management are carbon
neutral. We also signed the Commitment Letter of the Science Based
Target initiative (SBTi), with which we are committed to formulating
science-based reduction objectives in line with the SBTi Criteria and
Recommendations, in order to limit global warming to 1.5 degrees Celsius

above pre-industrial levels.

2. 0UR EMPLOYEES

We have an inclusive and non-discriminatory recruitment policy aimed
at attracting a diversified and talented group of people who like us share
and cherish our TOP values. We aim for long-term employment and
offer our employees a pleasant, challenging, inspiring and safe working

environment.

In 2022, we achieved excellent additional job creation. We use
development, constant challenge and training to ensure our employees

feel at home at Lotus Bakeries and can continue to develop themselves.

3. OUR COMMUNITY

We also actively accept our social responsibility. By implementing
our internal Code of Conduct and the Supplier Code of Conduct,
we guarantee ethical business practices throughout the organisation.
This is always a given and embedded in our business processes. For
example, considering the geopolitical situation in 2022, there was an
increased focus on being mindful of our existing export policy in light

of the international restrictions.

With our Foundation for Education we contribute to prospects for
future generations through carefully chosen education and training
projects. In 2022, Lotus Bakeries expanded its initiatives, with support
to, among others, Gammol, a non-profit organisation in Gambia focused
on education and healthcare, and to the Youth Talent Atelier TAJO,
aimed at socially vulnerable young people in the region of Ghent and

Kortrijk (Belgium).

In March 2021 we underlined our sustainability ambition by endorsing
the UN Global Compact. Since then, we have renewed this commitment
annually. In June 2022, Lotus Bakeries reported for the first time on the

progress of its efforts in the ‘Communication on Progress Report 2021

Jan Boone - CEO
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