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Lotus Bakeries is committed to the environment and to help fight global warming. 

In everything we do, we aim to reduce our ecological footprint. As part of this 
commitment, Lotus Bakeries aims to make the packaging of all its brands 100% 

recyclable.  

 

 

The target for our packaging is clear. On the one hand, packaging is the ideal 

medium for ensuring clear and accurate communication to consumers. On the 

other, the packaging protects the product. While travelling to the retailer, from the 

store shelf to the consumer’s cupboard, to the moment of consumption. To 

guarantee the taste experience and product quality, we must package our product. 

In doing so, we create a barrier to external influences. 

 

  

 

 

 

 

 

 

 

 

 

 

 

But quality packaging also means that Lotus Bakeries products have a longer shelf-

life and so helps prevent food waste. An equally concerning topic as packaging 

waste. It is estimated that 1/3 of food products produced globally – around 1 billion 

tonnes – are lost due to food waste. Mainly at the point of sale and at the 

consumer. Consequently, our products cannot be transported to retailers and 

consumers without packaging. 
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At the same time, Lotus Bakeries recognises the problems associated with the use 

of packaging, such as ocean pollution, carbon emissions, and the use of non-

renewable resources. Lotus Bakeries shares these concerns and wants to take 

responsibility for making the switch from the current linear economy, where 

packaging is produced, used and thrown away, to a circular economy, in which 

materials are kept within the loop. To this end, Lotus Bakeries has formulated a 

packaging strategy focused on reducing packaging, innovative design and 

investing in circularity.  
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The ideal packaging contains as little packaging material as possible, without 

compromising on taste and freshness. For this reason, we continually invest in 

optimising our packaging, with the aim of using as little packaging material as 

possible. In this, we focus on guaranteeing a superior taste experience for 

consumers and minimising food waste. It is a careful balance between using as 

little material as possible for the environment and enough material to protect our 

products fully.  

 

 

 

 

 

 

The recyclability of packaging starts with its design. We continuously explore 

sustainable and innovative packaging materials to increase the recyclability of our 

products and facilitate recycling processes. We use objective eco-design guidelines 

to make our packaging recyclable, including CEFLEX and RecyClass. In this way, 

we further our aim to make all packaging for our brands recyclable by 2025. 

 

Lotus Bakeries commits to design all packaging for all of its brands to be 

recyclable by 2025. 
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As we design for recyclability, we believe it is also vital to move towards a circular 

economy and are committed to invest in closing the loop. It is our intention to 

further investigate how responsible sourcing, recycled content, consumer 

awareness, sorting guidance, innovative solutions, etc. can contribute to achieving 

this goal. 

We prefer to use recycled content due to the better carbon footprint, without losing 

sight of the requirements for quality and functionality. Accordingly, we aim for the 

maximum technically achievable and have already reached an average of 77% 

recycled content across all cardboard packing for our brands. In addition, 77% of 

the cardboard packaging for our brands is currently certified with a guarantee that 

the products come from sustainably managed forests.  

 


