




























JUMPING FROM POSITION 10 

TO POSITION 7 IN 2021 AND 

NOW TO POSITION 6 IN 2022 

•source: External data (sweet biscuits category, mono cookie concepts); Biscoff retail sales value based on 
internal calculations.

•.  ·• Based on internal figures. 

Value•: 

GLOBAL COOKIE BRAND RANKING 
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LOTUS BISCOFF 



AMBITION TO BECOME A 

TOP 3 COOKIE BRAND IS 

UNCHANGED 

•source: External data (sweet biscuits category, mono cookie concepts); Biscoff retail sales value based on 
internal calculations.

Value•: 

GLOBAL COOKIE BRAND RANKING 
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