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HIGHLIGHTS 2025

Revenue 1,355 ûm

Net Result 172 ûm

Dividend per share 90 û

EBITDA(u) 273 ûm or 20% on 

revenue

Strong reduction in net 

financial debt to 0.25x 

EBITDA(u)

Successful exit of FF2032õs 

participation  in The Good Crisp 

Company

Partnerships with Mondelȝz 

advanced strongly and contributed 

positively to the 2025 results

+10%

+13%

+18%

+12%

0.25

Capex 120 ûm, mainly to increase Biscoff 

capacity.

Successful start -up of production in Thailand  

(Chonburi)
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20 YEARS OF SUSTAINABLE DOUBLE-DIGIT GROWTH

20 years of strong growth

Lotus Bakeries Group ð Revenue

In ûm
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FOCUS WITH 3 STRATEGIC BRAND PILLARS

Strategic ambition

Become the number 3 

cookie brand in the 

world

Become a leader in the 

better -for -you snacking 

segment

Secure market 

leadership and strong 

cash flow

10-year CAGR 15% 17% 2%

2025 growth 13%
2

17% 2%

Share of revenue1 57% 25% 18%

Lotus® 

Biscoff ®

LotusTM 

Natural Foods

Lotus® 

Local Heroes

1 FY 2025 branded revenue
2 FY sales Biscoff Ice Cream included
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BROAD-BASED GROWTH ACROSS SEGMENTS
Strong growth in US and Rest of the World

Revenue share by segment Revenue growth in % by segment
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TOP 10 COUNTRIES REPRESENT MORE THAN 80% OF REVENUE

Branded revenue distribution by country



Lotus® Biscoff®

Become the number 3 cookie brand 
in the world
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BISCOFF GROWING RAPIDLY

CAGR 

2015 ð 2025:

+15% 
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Revenue growth



2025 BISCOFF MILESTONES

MARCH

Launch of co-branded chocolate 

innovations, amplifying Biscoff ® 

through partnerships with 

Mondelȝzõs iconic global brands.

MARCH

Mondelȝz partnership expands 

into ice cream with Froneri. 

Featuring a new Biscoff® ice 

cream product range.

APRIL

China gets bespoke dual-

language Biscoff® branding and 

packaging.

MAY

Biscoff® household penetration 

reaches 21% in Australia.

NOVEMBER

Full-scale 360Á Biscoff® launch in 

India with Mondelȝz, 

unlocking a major milestone in 

global growth.

DECEMBER

Record Biscoff® production year 

with new lines across 

3 continents.

DECEMBER

Introduction of the new Biscoff ® 

cookie engraving.

SEPTEMBER

Biscoff® spread gets a bespoke 

jar design for stronger shelf 

impact & brand distinction.

DECEMBER

Biscoff is the fastest growing 

brand in cookies and spread

 in the US.
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Biscoff Spread

Bespoke jar
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SINCE THE LAUNCH, OUR SPREAD JAR REMAINED UNCHANGED

2008

2010

2012

2015

2018

2023
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TELLING OUR BISCOFF STORY IN A DISTINCTIVE WAY

Embossment 

mimicking 

our iconic 

cookie

Label

orientation

Standout 

via 

contoured

shape
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IN ACCORDANCE WITH OTHER GLOBAL SPREAD BRANDS



Biscoff Cookie 
engraving
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OUR DISTINCT BISCOFF BRAND IDENTITY OVER THE YEARSé

Introduction of òBiscoffó brand name

2013

2018

Creation of iconic red banner framework

2023

Rebranding of the Biscoff logo

2009



AND WE ARE READY TO TAKE THE 
FINAL STEP



MOVING TO A BISCOFF ENGRAVED 
COOKIE
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CAREFULLY IMPLEMENTING OUR BISCOFF ENGRAVING 

Keeping true to our 

iconic cookie 

embossment

Connecting òFFsó to 

ensure readability after 

baking

Font aligned to our 

Biscoff logo
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ACROSS OUR FULL COOKIE RANGE



Biscoff & Mondelȝz 
Partnership



BISCOFF INDIA
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SALES CONFERENCES ACROSS 15 KEY CITIES
Boosting sales teams to paint India red
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MARKETING PLAN (1/3) - STRONG PRESENCE ACROSS MEDIUMS 
WITH FOCUS ON PRODUCT TASTE
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Launch Thematic

Content Partnerships

Tempt Assets



MARKETING PLAN (2/3) - PAINTING THE TOWN RED WITH 
BISCOFF BILLBOARDS ACROSS TOP CITIES
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